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Disclaimer

This is a project for the City of Beaumont with funding provided by the Southern Califoooiatissof

D 2 @S Ny 8SAGUSt&nabilitProgram{ / | BudtainabilityProgramassistsSouthernCaliforniecitiesand
20KSNI 2NBFYATFGA2ya Ay S@OlFfdzd GAy3a LXFTYyyAy3ad 2LWA2ya
goals. Sustainabilitydyram tools support visioning efforts, infill analyses, economic and policy analyses, and
marketing and communitian programs.

The preparation of this report has been financed in part through grant(s) from the Federal Highway
Administration (FHWA) anddlederal Transit Administration (FTA) through the U.S. Department of
Transportation (DOT) in accordance with pin@visions under the Metropolitan Planning Program as set forth in
Section 104(f) of Title 23 of the UCde.

The contents of this report flect the views of the author who is responsible for the facts and accuracy of the
data presented herein.

The conénts do not necessarily reflect the official views or policies of SCAG, DOT, or the State of California.

This report does not constitute agt&k F NR>X & LISOAFAOF GA2y 2NJ NB3Idz | GA2y P
use or adaptation of the report.

Walker Consultants has no responsibility for the persistence or accuracy of URLs for externgdamtythird

internet websites referred to ithisreport and does not guarantee that any content on such websites is, or will
remain, accurate or appropriate.

WALKERONSULTANTIS 1
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Executive Summary

The Parking Management Master Plan (PMMP) is an effort by the City of Beaumont to guide the development
of downtown suchhat it achieves the vision as set out in the Downtown Area Plan, a balanced and integrated
mixeduse downtown area that functions as a place to work, live, shop, and gather. This development of the
PMMP is based on the findings of theiwidLial and codictive tasks performed for this effort and outlined in

the Scope of Services for this engagement:

O Stakeholder Outreach arithgagement
(O Parking Facilities Utilizati&tudy
(O Downtown District ParkirRequirements

O Parking MetePricing

Throughoutth LJF NJ Ay 3 &aidzRé Sy3alF 3SYSyids 4SS KIF@S £ SFENYSR Y
challenges, developed strategies for addressing those challenges, and ultimately crafted a set of
recommendations to align withtheA G @ Qa4 @A aA2yAred.2N) GKS 528y 026y

Parking Facilities Utilization Study Summary

Walker undertook the existing conditions task to inform the City of Beaumont Parking Management Master Plan
effort. Information regarding parking supply, demand and usaderpataround the City, the plibA O Q &

experiences with parking through a significant effort to engage stakeholders, and information regarding local

GNF yaArd aSNIBAOS 4gSNB 02ttt SO0SR TaadultleidéwntdwnSasERaddli @ t | N

7 A

as well as parking in sorge¥ (0 K I AG2Qa yS6SNI O2YYSNDOALFE OSYdSNaAO®

Briefly, the study area was found to have a parking surplus in every subarea under study.

TheBeaumont Avenue Distribbd a parking surplus of nea8i§0 spaces
TheDowntown Districhad a parking surplus ofgditly more tharl,500 spaces
TheMarketplace Beaumoritad a surplus of slightly ov2/500 spaces
ThePeripheryhad a parking surplus of neatlyp00 spaces

=a =4 -4 4

2 f 1 SNRa NRdzZAK LINRP2SOGA2Y A& GKIF G (KSakngapatiendere NB LIN
we surveyed. While some of these spaces were on street, most were in off street parking lots.

WALKERONSULTANTIS 3



Beaumont Parking Management Master Plan
37-009046.00

The overall findings were clear. Ample parking
generally exists throughout the City, with a few
localized exceptions. Parking data was ceitec
during reasonably busy days in midgust 2020
although some, though not major, impacts of
COVIEL9 could be expected. However, even
accounting for COVAI®R issues, the number of
available parking spaces was significantly large
to suggest that in mgi cases current parking
requirements are generous motorists

Two exceptions may be identified to the finding
regarding parking availability. First, in the
Downtown District, despite a large number of
available parking spaces, some parcels may h:
inadequate parking on their sites for the curren
uses or to change to a use that is in greater ,
demand by the market, this despite an overall , %
surplus of more than,500 spaces found, the 7 ;
equivalent of approximately six or more acres ¢
empty parking spaces.

Other locations where areas of concentrated parking demand were found was near some multifamily housing
development, which is often typical, given more househatdktheir vehicles located more closely together. In
many cities in Southern California, higtlensities of people, and by extension drivers, have been found in
residential units due to increased costs, leading to more cars per unit.

Although parking sptuses were not uniform across study areas, overall, the abundance of parking availability
suggested an opportunity to share parking between businesses, particularly in the Downtown District, where
some parcels or properties may have a surplus of parkiilg fer others parking is insufficient.

Downtown District Parking Requirements Summary

Walkerdeveloped parking requirement recommendations for the Downtown Area based upon its understanding
of three interrelated components. The components are the Downtavea Plan, guidance received from the
/I AGeX FyR 2Ff1SNRA& ai dzk’ of BommuditzdgReiient gefomied i 2020y & | Y R

Among these three components, the most significant considerations were:

T ¢KS 52gyG26y ! NBI NPy ga 02y 0OI8E OXKNNFPISNAT SR ¢
Area achieved by the development of robrestil corridors and diverse housing types through
an infill strategy focusingn vacant and underutilized properties.

T ¢KS / AleQa adixkshiNpredentiday Ehal®nfesFated by developers and owners to
satisfy the current parking requirememtsthe Downtown Area.

9 The overall low utilization of existing parking spaces in the Downtown Area.

WALKERONSULTANTIS 4
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Methodology and Assumptions

From thesdghree components, Walker generated four broad assumptions that guided the development of the
parking requirement remmmendations for the Downtown Area. Those assumptions are:

Design Day

The recommended parking requirements arestablish parking supply
recommendations that will allow land uses within the Downtown Area to
accomnodate the parking demand of a typically busy day.

Implementation of the Parking Management Master Plan (PMMP)
The PMMP, will enable the City to rigize the parking supply in thi
Downtown Areaand provide tools to manage that supply.

Alternative Meas of Transportation to the Downtown Are

In the short and intermediate terms, there will not be an
expansion of transit servigggnificant enough to provide area
employees and patrons a viable alternative to driving to the
Downtown Area.

Parking as 8ervice

The City of Beaumont will continue to demonstrate a lean forward approz
parking. This approach reflects an undendiag that parking is a service tha
enables land uses to meet development goals in the Downtown Area.

Recommended Parking Requirements for the Downtown Area

From its understanding and assumptions, Walker developed the follmiognmendations for the Downtown

I NBFQad LI KSEXFAPNSEHUASBI NEO2YYSYRA YAY2N F R2dz&AGYSyYy G a
Downtown Area but recommends a program of in lieu parking fees and a pool of publicly available parking to
make it @sier for businesses to satisfy their parking requirgsand open for businesses.

WALKERONSULTANTIS 5
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Parking Requirements for Land Uses

Walker recommended changes to the base parking requirements for land uses in the Downtown Area. The
recommended changes include:

9 A sight reduction in the parking requirements for mudiid multiplefamily residences

1 The standardization of parking requirements for assembly areas and churches and other religious
institutions.

1 Discontinuing the practice of counting compact spaces téutfifment of parking requirements

1 Eliminating the p&ing requirement for truck and loading spaces in favor of almasase
consideration of the proposed spaces for each.

In Lieu Parking Fee and Shared Parking Recommendations

Walker recommends that énCity establish a parking in lieu fee program andagdshared parking spaces for

the purpose of providing businesses with both a feasible and flexible way for older buildings and new businesses
to satisfy their parking requirements while the City miasure that adequate parking exists in the downtown

area. We recommend that property owners and businesses have the option to satisfy minimum parking
requirements using one or a combination of the three measures:

Satisfying parkingequirements by providing parking spaces on the same parcel as the land use,
in compliance with Off Street Parking Requirements in Chapter 17.05 of the Code of Ordinances,
with minor adjustments to some requirements as recommended.

Sharing parkingsing a pool of available public or publicly available private parking spaces. The
sharing of parking may be established either through an agreement with the owners of private
parking located in close proximity to the parcel or, with the business or pyapener

responsible for establishing and maintaining the agreement with the@gpaaking owner (as
described in 17.05.080 with the minor adjustments recommended) or through the payment of a
parking in lieu fee as outlined.

e Payment of an annual gang in lieu fee payment per required parking space.

In Lieu Parking Fee

A parkingn-lieu fee provides developers with flexibility in parking requirements, emphasizes shared rather than
reserved parking, and gives cities 4imee or potentially orgoing funding to increase parking and or access to
commercial areas. A parkingli|u feeprovides developers with an alternative to the traditional method of
satisfying minimum parking requirements.

Walker recommends that the City modify Chapter 17.05 @fdtie of Ordinances by adding language that
enables the City to establish ardlieu parking fee program for the Downtown Area.

WALKERONSULTANTIS 6
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Walker also recommends that the City concurrently begin developing
criteria for calculating an appropriate in lieu parking k&=ping in

mind a key tenet based on our experience. Alreimfee that is

ostensilly set to cover the cost of building new parking may be too
expensive for developers to want to participate. Aliein fee that is

f2¢g Sy2dzaK (2 | lidpaibnOrday geGegate i 2 LIS N&E Q
relatively small amount of funds for the City to make im@naosnts.

There is also practicality and precedent for parking in lieu fees to

incentivize access through means other than building new parking

facilities, including fadiiting the use of existing parking and improving
multimodal access overall, whichwdul 6 S Ay fAYyS GgAGK |
efforts to improve the downtown commercial area.

Examples of parking projects other than the development of additional
parking facilities itlude an optional program that uses existing private
parking spaces for public usajesvalk improvements to improve

parking connections to businesses, and the enforcement of time limits
for both on and offstreet parking spaces. This option effectively
increases the amount of parking available in the Downtown Area.
Regular, ongoing enfongeent encourages shoterm parking by
customers in the most convenient spaces, turning them over more
rapidly, rather than having long term parkers remain parked in these
spaces for extended periods of time.

A specific calculation of the appropriate pagkin lieu fee amount is

y20i Ay OfdzZRSR Ay 2Ff1SNnRa {021 27
However, as part of our recommendation that gy implement such

a fee we suggest that a range of $600 to $900 pguired space
annually or an upfront, ongiime fee of $6,000 to $9,000. These fees

can be seen as reasonable in terms of the cost to lease existing parking
spaces or construct and maintain surface parking spaces. Further, as a
policy tool and economic delepment measure, the lower amount

could be appéd to parking requirements triggered by a change of use

of existing buildings while the higher amount could be used for new
parking requirements triggered by new construction.

Parking Meter Pricing Summary

Ore of the key considerations in implementing padadking is whether the conditions are there to support a
viable paid parking system. The analysis conducted in the current conditiofistaBlarking Facilities Utilization
Study)indicates that downtowiBeaumont is nottaa point today where paid pking is viable or desirable.
Nonetheless, the City can pursue several productive strategies prior to implementing paid phekinfowing
recommendations offer strategies that the City caplement that would facilitate parking management
throughout he downtown area.

WALKERONSULTANTIS 7
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Strategy 10n Street Parking Stall Striping

The City can advance the formation of a formal public parking supply, especially in the downtown and in the near
term, by striphg onstreet parking stalls in the downtown. Through this atibe City can create a formal

inventory of onstreet spaces. The advantage of identifying the inventory -street spaces in the downtown is

that the City can better track the number of kisig spaces that are available in the downtown, where they are
available, and how they are being used, which in turn can facilitate monitoring-tteeetiparking supply. This

clear quantification of spaces also identifies a pool of parking that masebdaaisatisfy parking requirements for

new businesses, as dissed in the recommendations for parking requirements. Furthermore, should the City
reach a point where it is ready for paid parking, the spaces and inventory will already be in place.

R Strakegy 2:0ptimize use oExisting Offstreet Parking
In the Downbwn

Leasing underutilized private efreet parking lots to increase the pool of public parking in the downtown is
significantly less expensive than the costly effort to build new parkirtgeEuather than a centralized supply of
parking located a giificant walking distance from many or most businesses, smaller private lots can be
strategically dispersed throughout the downtown so as to provide access to locations throughout the Downtown
Area.

The City should also begin monitoring the pool of plytdicailable parking supply to ensure that it meets the

needs of the downtown businesses, residents, visitors, and to determine whether changes are needed to improve
0KS LI NJ Ay 3@ serviSghiaRd) wHetded lyy réréasing the number of saceoperationally,

through parking management strategies. Regular monitoring of the parking supply creates a more intentional,
structured and methodical approach to monitoring parking util@a both on and off street. The data then, in

an ongoing fashn, informs appropriate management strategies, decisions and opportunities for new businesses
and development.

Strategy 3Actively and Consistently Enforce Parking
Regulations

A review oparking enforcement is not part of this effort however basedar observations during the study we
recommend that once parking occupancy in the downtown reaches consistently high levels, the regular
enforcement of parking regulations should be staffeddver the downtown area parking supply with regularity.

WALKERONSULTANTIS 8
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Q\\G) Strategy 4Turnover of Orbtreet Spaces

In a downtown setting, maintaining the most convenient parking spaces for customers is the key to maximizing
parking capacity. Today, the City of Beantmegulates osstreet parking in the downtown with time lirgit

Limits on parking duration can ensure that the parking spaces that are closest to businesses and the easiest to
find are available, so that more cars (and more customers) can use thadimiter of parking spaces. However,
time limits are only effeate when enforcement is effective.

Walker recommends that, through parking enforcement measures, the City prioritize turnover ¢éshartt
street spaces to ensure that they remaiwailable for patrons and visitors to local downtown establishments. Thi
is particularly important when the availability ofstneet parking spaces becomes scarce.

Strategy SImplementation of Paid Parking in the
Downtown Area

Once levels gharking demand and occupancy are at high levels, consistently above 85% ogalgagnblock

faces during busy periods, Walker recommends that the City pursue the implementation of paid parking on those
impacted blocks in order to manage the public paylsinpply. By putting a price on the time spent at a parking
space, the City carontrol the turnover of parking spaces, and thus enhance the availability of parking, much
more effectively than with time limits. Parking for a short time affordable to cestobut the longerm price

keeps the spaces available for customers.

Prior toimplementation, the City must consider the costs to implement a paid parking system which could include
costs to acquire parking meters, monthly management fees, and traoséextis among other costBypicallyif

the demand for parking management warnsthe installation of paid parking, it should cover the cost to install

and operate paid parking technology. That said, with the advent dsypesil using cell phone techiogy, the

costs to implement paid parking appear to be coming down.

Strategy 6Parking Benefit District

The primary goal and benefit of paid parking is not revenue, but rather the improved management of the parking
system by facilitating parking availdp for customers in convenient spaces. However, revenue can be a positive
by product of paid parking.

Parking benefit districts (PBDs) are geographically defined areas, typically in commercial areas in which the
parking supply and revenue it may generare focused on managing parking supply and demand to ensure that
the parkingserves the district as effectively as possible. It is returned to the district to pay for neighborhood
improvements that are prioritized by local stakeholders.

WALKERONSULTANTIS 9
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A parking berfé district facilitates the implementation and operation of paid parking byigirey those whose
businesses and properties are in the district some control over the policies and revenue generated by paid
parking. This not only allows those businessegamyukerty owners to weigh the costs and benefits of paid
parking policies, butigo allows for revenue generated in the district to remain in the district to fund operational
and capital improvements. In this way it also addresses political concernantaise from the implementation

of paid parking. While certainly a valid comggraid parking can be introduced as a Parking Benefit District
system to make charging for parking more palatable to stakeholders.

Strategy 7Adjust Parking Prices HigherLomwer to
Manage Demand

Pricing adjustments are an effective way of managingjnmain a downtown system. There are always some
parking spaces in higher demand than others, creating imbalances between locations where parking is not
available and otherslhvere parking available is ample.

Drivers tend to prefer to park on the streetthin a parking lot or garage becausestieet spaces are often

more convenient. As a result, these spaces tend to be occupied first. A best practice of parking management is
price the street higher than the eftreet, or wherever parking demand iglnést and availability low. By doing

so, drivers are nudged to park in-sffeet areas, and are given the choice to pay for the convenienceshfemt
parking should they pfer to do so.

In addition to placing a higher price on the street than osstofet parking, the City can employ a demdrased
pricing strategy. In parking, demahdsed pricing is used to shift the demand from parking on one block to
another less utiied block. The shift occurs by lowering the price or restriction of the ld8edublock, which
in turn draws demand from drivers wanting to pay a lower price.

Demandbased pricing not only helps to alleviate pressure from blocks that experiertugliest demand, but it
also helps to shift demand to underutilized areas, thgm@eating a more efficient system in which existing
parking supplies are utilized to the highest extent possible.

Strategy 8Residential Parking Permit Program

Apotential consequence of implementing paid parking is spillover into the residentids stvaesurround the
commercial areas. To protect residential neighborhoods from parking spillover originating from commercial or
surrounding norresidential uses, solution is a residential parking permit program (RPPs).

A parking permit program is tygailly a geographically defined area where parking is actively managed via permits
to allow for onstreet parking use by designated parkers, such as residents,ubstsgand others. Parking

permits are then required to park in designated areas on tieetst within the RPP. It is customary to charge a

fee and require that the vehicle be registered to an address within the RPP.

WALKERONSULTANT|S 10
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Strategy 9Downtown Streetscape an@éhestrian

Infrastructure

Ly AYLRNIFyd 32Kt 2F G§KS & Lh Ada PRn/stigs to ddievd i9aa idvitiigandi K |-
comfortable pedestrian network. A webhnnected pedestrian network provides safe and pleasant passage of
pedestriars throughout the downtown, between businesses and parking spaces, and is generallygaduarta
downtown businesses.

Effective pedestrian connectivity can also lead to more efficient use of the existing parking supply, allowing for
more businesses withub large new surface parking lots. If walking to different destinations in the downtown is
convenient and pleasant, visitors, customers, employees, and any other downtown stakeholder are less likely to
object to parking a distance away from their destoratind not insist on driving to multiple destinations within

the downtown. When robust deamd for parking exists, paid parking and an improved parking district will

facilitate this.

One of the strategies of the General Plan (LUCD 11) prioritizes putsuimgffor pedestrian network
improvements. Should the City implement attiéin parkingde and paid parking, funds generated from these
measures can help support enhancements to pedestrian infrastructure.

Parking Management Master Plan
Recommendations

It is important to note that the implementation of the following recommendations needatatr@t the exact
timeframes indicated. The time frames are meant to suggest a reasonable time frame or progression for the plan.

ShortTerm Recommendations-@lyeas)

1 Identify and stripe orstreet parking stalls in the downtown area to create a fosupply of parking

2 Assemble a pool of publicly available parking, on arstrekt

3 Lower parking requirements for the downtown area

4 o .
Implement arin-lieu parking fee program

5 Monitor the use of the public parking supply

6 Create a Downtown Parig and Transportation Fund (DPTF) to fund operational and capital
improvements to increase the availability of parking and transportation optiobagoress, workers,
customersand others visiting downtown Beaumont.

7 Free up underused private parkifog partial or full public use

g | Redzad GKS /AGeQ aKINBR LINJAYy3I LRtAOE G2 I {
A0NHzOGdzNBE GKS LRftAOCe (26FNR 1SSLIAY3I gAGK (K

WALKERONSULTANT|S 11



Beaumont Parking Management Master Plan
37-009046.00

Mid-Term Recommendations-lyeas)
9 |LYLX SYSyid &a0GNBSGAOFLIS FyR LISRSaAlGNARIY ySig2N
2y 0S¢ LKA 2a shigiightediirktte Dowintévwd Area Riiad

Ca

10 | Implement a signage and wayfinding plan for the downtown area as part of thgenaeat of the
downtown parking supply

11 | Increase parking enforcement in support of parking management efforts by ertsumioger of short
term spaces

LongTerm Recommendations (5+ years)

If, when and/or where levels of parking demand and occupaecgt consistently high levels in the
Downtown Area, Walker recommends the City explore implementing paid parkiagége the public

parking supply

12

Implement a parking benefit district. A parking benefit district facilitates the implementation and
operation of paid parking by providing those whose businesses and properties are in the district sg
control overthe policies and revenue generated by paid parking. This not only allows those busineg
property owners to weigh the costs and benefitpaid parking policies, but also allows for revenue
generated in the district to remain in the district to furgkrational and capital improvements

Iffwhen the need arises, implement a residential parking permit program

Pursue a demanbased picing strategy to manage parking demand in the downtown area. Demand
15 | based pricing not only helps &leviate pressure from blocks that experience the highest demand, by
also helps to shift demand to underutilized areas, thereby creating a morergffigstem in which
existing parking supplies are utilized to the highest extent possible

WALKERONSULTANT|S 12
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Introduction

The City of Beaumont, California has engaged Walker Consultants to support the development of the Beaumont City
ParkingMlanagement MastePlan (PMMP). The main goal of the plan is to support economic development in the city
generally by enabling the City, developers, and stakeholders to make informed decisions on how to:

9 address existing parking issues,
1 provide adequate p&ing for future @velopment, and
T LINRBGSOGl GKS O2NB @l fdsSa 2F (KS /AdeQa ySAIKo2NK?2

The objectives of the PMMP are:
T ¢2 YWANRIEXD LI NJAy3a NBIldANBYSyia adzOK (KF{G GKS& NB
much parking that lzd is wasted andowntown has too much underutilized land.

T ¢2 FEATY LINJAYI NBIdZANBYSyilia 6A0GK (GKS GAarzy T2
General Plag Downtown Area Plan Chapter, which says:

Y

G526y G206y . Slthdhearybithe £ikyfptovidingan
exciting diversity of economic, residential, and cultural opportunitie
will be a vibrant and dynamic place to wditke, shop, and gather for

special events. It will also be a pedestfieandly environment with
comfortable sidewalks and an inviting streetscape. The Downtown
Plan will create a balanced and integrated mix of residential, offic
retail and civitand uses that generate daily activity in the daytime ¢

evenings and create a lively and dynamidarenment. This Plan

encourages opportunities for public gathering spaces and parks foi
and cultural events that are supported by a street netwoikhwineets
G0KS ySSRa 2F LISRSAGNAIFYyAEAZ

To develop a parking strategy that allows for eneguitable multimodal system in the downtown area, not only serving
motorists.

While the focus of this study is on the downtown area, as part of this analysis Walker looked at different commercial

develgments around the city to determine current anddlized levels of parking utilization for different land uses.
These will help inform the parking requirements recommendations.
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Current Conditions

Walker conducted fieldwork in August 2020 to understacdl, parking conditions in the City of Beaumont
Understanding local conditions is an important first step towards understanding the efficacy of existing parking
NEIjdzZA NBYSyida G2 FRRNBaa GKS OAGeQa y S Smheats doudRe réfiked. o I

The study of local conibins helps to address questions including: How many parking spaces are in the study area anc
where are they located? What is the peak level of occupancy during a typical week? Do some land uses have parkin
spaces to spare? Unused parking represents aarutilized asset and an opportunity.

For this study, the current conditions include the supply of and demand for parking spaces in the study area, a
determination of peak occupancy, and the identificatibareas that have significant surplus parking.

1 The location and quantity of existing-street parking spaces within the study area;

i The location and quantity of existing @tyned offstreet parking spaces within the study area;

9 The location and quantityf existing offstreet, publicly accessible par§ spaces that are not
tied to a particular land use the study area;

1 The location and quantity of existing-seffeet parking facilities that are tied to a particular
building or land use, and a descriptiafrthe subject building or land use using Rider€ounty
Tax Assessor use code.

91 Analysis of the rate of utilization of all parking spaces within avee& period to be determined
by the City, SCAG , and the Consultant, highlighting utilization patteing one weekday
during daytime hours, one wkeay during evening hours, one weekend during daytime hours
and one weekend during evening hours.

1 Analysis of where individual parking facilities, as categorized above, are maximized (90% and
higher), wherdheir use is moderate (75% to 89%) and wherer theg is low (74% and below)

Existing Parking Supply/Demand

Walker performed fieldwork for this engagement recognizing that parking demand would be impacted by the ongoinc
COVIEL9 pandemic and theelated economic issues caused by the pandemic. Addifipkalker recognized that the
Apple Fire in Banning Canyon might impact parking demand in the study area.

These crises may have had some impagiarking demand patterns in the study area due @/19 related
restrictions on hours and method of op&oa for businesses and restaurants resulted in a decrease in parking demand
after 5:00 PM on August 13 and after 6:00 PM on August 15, 2020.
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Study Area

The study area for this project was detamad through conversations between the City of Beaumdwet Qity) and

Walker Consultants. While this engagement calls for the development of a citywide parking management master plal
(PMMP) for all of Beaumont, the City is particularly interested in garki®2 Y RAGA 2y a Ay (62 &dz
Downtown Are&@lang the Beaumont Avenue Subarea and the Downtown Core Subarea, which were the focus.

The study area is comprised of four subareas:

T ¢KS FANRG (62 IINB adzolNBlFra 2F (KS /AdeQa 52¢yia2s
9 Thethird area consists of an array of land uses througtimiCity of Beaumont.
9 The fourth area is comprised of the commercial centers on 2nd Street including Marketplace

Beaumont and San Gorgonio Village.

The first area generally corresponded to the Beaumdwenue Subarea of the City of Beaumont Downtown Aeea P

This area was bordered by 13th Street to the north and 8th Street to the south. The western boundary was the west
east side of Euclid Avenue between 13th Street and 8th Street. The eastadaby was Magnolia Avenue extended
between 13th Streeaind 12th Street, and both sides of Magnolia Avenue between 12th and 8th Street. This area
consisted of ten (10) blocks.

The second area consisted of the Downtown Core Subarea of the City of BeBomotdawn Area Plan. The north
boundary was 8th Street, é¢hsouthern boundary was thel0 freeway. The western boundary between 8th Street and
7th Street was California Avenue and Egan Avenue between 7th Street aii@ fineclway. The eastern boundarysva
Palm Avenue. This area consisted of 23 blocks.

The thid area consisted of 14 areas located in an arc that swept clockwise fromGit@deway and Oak Valley Parkway
to Beaumont Avenue and 1st Street.

The fourth area included the Marketplace Beaumammercial center and San Gorgonio Village shopping center

ud
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Study Area Map

The following map illustrates the four areas where Walker performed fieldwork.

Figurel: City of Beaumont Study Area

Source: Walke€onsultants, 2020

In the Downtown Core Subarea, the southern boundarfiébocks 27 to 33 were thelD Freeway.

Methodology

Walker conducted fieldwork on August 11, 13, and 15, 2020. An inventoryasfcbaffstreet parking spaces in the
three areas tok place on August 11. In Marketplace Beaumont, the land uses on Bfak Sorgonio Village) were not
fully built out and occupied. Nonetheless, the inventory data were added to the area totals.

A total of four occupancy counts took plagcevo on Thurday, August 13, and two on Saturday, August 15. The counts
on each day are centered around the early afternoon (between 1:00 PM and 3:00 PM) and early evening (between 5
PM and 7:00 PM), typical peak.

The timing of the occupancy counts reflected Wadké@r SELISNA Sy OS Ay REFGF O2ft SOGA
simiar to Beaumontthese two intervals are generally when peak demand occurs.
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